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2021 was, like 2020, a special year for the Action Week
against Racism. Because of the coronavirus, many
activities that are usually held during the week, could
not be implemented. Despite that, we encouraged 
 individuals, collectives, organisations and institutions
all across Europe to find things that unite us, to
celebrate diversity and to stand firm against racism
and xenophobia. All across Europe and outside of it,
people got together, either in person or online, for all
kinds of activities.

This year’s topic was solidarity, with the accompanying
hashtags #solidarity and #solidarity.limitless.

In this report, we share some highlights of events that
organisations in the network organised, an overview of
the social media statistics around the time of the
campaign, and a list of collected events that were
organised in light of the Action Week. 
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During the Action Week against Racism 2021, UNITED organised a webinar on
the topic of Critical Whiteness. Furthermore, many individuals and
organisations organised various kinds of events and activities.

Because of the current situation, activists were not always able to organise
'physical' events with many people. There were some demonstrations, like in
Porto and Torino, but many people moved online instead. There were many
webinars, conferences and online meetings. Some organisations used their
creativity and made videos, booklets and other materials to discuss the topic.
A few highlights are shared  on the next few pages. At the end of this report, a
more extensive list can be found.



Webinar: A Conversation about Critical Whiteness, UNITED for
Intercultural Action

Events

UNITED for Intercultural Action invited people to engage in a conversation on
Critical Whiteness during a two-hour, online webinar. Several experts shared
their knowledge and experiences on the topic. Afterwards, the audience was
invited to ask questions in a panel discussion. The conversation focused on
important topics, such as white fragility and privilege. The webinar can be
watched on YouTube.
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Learn, Listen, Act! - Economic College Virgil Madgearu,
Ploiesti, Romania

Created by students, the video features
spoken and written messages against racism
and messages of solidarity and unity. The
video is als part of the campaign A spring of
solidarity, initiated by the Romanian Institute
for Human Rights.

https://cutiutacuvisuri.ro/ro/learn-listen-act-solidarity/
https://www.youtube.com/watch?v=EuwVXxCS2VY&ab_channel=BalintJosa


European Action Week Against Racism - Events
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Webinar on discrimination and racism faced by the LGBTQ+
community - Dublin LGBTQ Pride

Illustration contest - City of Brussels

The City of Brussels hosted an illustration
contest among students of art schools. The
poster that won the first price was used in
the city's awareness campaign. It was
disseminated on social networks and public
displays, as well as schools and libraries in
Brussels.

Dublin LGBTQ+ Pride hosted a lunchbreak
webinar about discrimination and crimes
against LGBTQ+ people and racialised
groups. Representatives from An Garda
Síochána and the Transgender Equality
Network Ireland, as well as anti-racist activist
Pradeep Mahadeshwar joined the
conversation.

The Ugly Duckling - Where To? - Education Towards Tolerance
- Booklet by Liora Israeli

The riddle booklet: The Ugly Duckling – Where
To? – Education Towards Tolerance aims at
developing critical thinking and at assimilating
liberal values among its readers (9 years old to
90+) by revealing the racist basic concept that is
hidden in H. C. Andersen’s most touching tale:
The Ugly Duckling (1844). 

The readers of The Ugly Duckling – Where To?
are invited to examine carefully H. C. Anderson’s
original story and to invent/choose a Happy
Ending which follows the democratic values of
the 21 century. It can help interactive readers
reflect on their own social attitudes, and
understand the need to establish a society that
fights for equality.

https://www.bruxelles.be/contre-discrimination-raciale
https://www.facebook.com/watch/?v=142853194422063
https://www.tolerance-edu.com/school-programs-education-towards-tolerance/the-ugly-duckling-where-to


Social Media

Facebook

During the last two weeks of March, almost 100 people started following the
UNITED for Intercultural Action Facebook page. On the 1st of March, the page
had 4927 likes and 4988 followers. On the 31st of March, the page had 4999
likes and 5068 followers. The most new likes were gained on the 17th of March
(25) and 19th of March (15). Almost all likes were organic. The organic post
reach was more than doubled on average (173 during the month of March, as
opposed to 70 the previous month). The 21st of March was the day with the
highest organic reach, 951 people saw our posts at least once.
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During the Action Week against Racism 2021, UNITED for Intercultural Action
used its social media pages mainly to showcase the activities of other
organisations, sharing their work with UNITED's network and making the
variety of activities more visible. This campaign also led to an increase in
followers and engagement on social media, which are reported here.
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https://www.facebook.com/UNITEDforInterculturalAction


European Action Week Against Racism - Social Media
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Action by Center of
social, legal and
environmental initiatives,
Saratov, Russia
218 people reached
10 post engagements

Campaign by Stifftung
gegen Rassismus,
Germany
180 people reached
23 post engagements

Action by Demos and
others, Denmark
194 people reached
12 post engagements

The most succesful posts were the following three. Click on each image to go
to the post.
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https://www.facebook.com/UNITEDforInterculturalAction/posts/3880237678763896
https://www.facebook.com/UNITEDforInterculturalAction/posts/3868049779982686
https://www.facebook.com/UNITEDforInterculturalAction/posts/3877632515691079


On Twitter, UNITED reposted many tweets by partners in order to broadcast the
work of the network. During the Action Week, we had more organisc
impressions than during the rest of the month. In total, we had almost 2.1K
impressions during March. After the Action week, impressions increased by
49.8%.

These were the most succesful tweets:

Almost 30 people followed UNITED's Instagram
after the Action week. For around 20 people, the
posts on Instagram led them to the UNITED
Instagram page. The posts related to the Action
Week against Racism had more than 100 views
per post.

Instagram

European Action Week Against Racism - Social Media

Twitter
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Webinar, organised by UNITED.
258 impressions, 6 engagements.

Song by The Sound of Diversity.
235 impressions.

https://twitter.com/UNITED__Network
https://www.instagram.com/unitedfia/

